riginally, Mew Yark personal frainer, ed over my head and | theught ‘| really con
lonathan Angelilli, began working out give something back' "

becouse he was scrowny. He found a

gym ond went fo town an building the The First thing Angelilli did was 1o get certi-
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"My goal with clients is to inspire them while teaching them how to remain injury free."

kind of body he could be proud ta display. fied by o few different personal mraining
"It wasn't cut of vanity os much os it wos out institutions, |n some stales, cerfification is o
of just wanting to be a normal weight while requirement before ony froiner can hang
having encugh mus- oul o shingla for
business, And in
states like Mew Yark,
having certification is
o real boon te busi-
ness, “I's o competi-

ce to feel good
about my
physique,* 5OYS
Angelilli.

tive markel ond s
great to be able o
say that you're cerhi-

Then, about four
years info his own
training, he storfed
teeling unfulfilled,
Mot  because the
results weren't com-

bed,” says the native,

Certainly, Angelilli
ing fast enough— knew o greot deal
they were. He was aboul weight frain-
teeling  unfulfilled
becouse it wos all
obout himl *at thot
point,” says
Angelilli, "I thought

ing, diet and cardio-
vasculor fraining o
help anyone, but
having credenfials
merely cinched the
that | hod accumu- deal for those clients
lated enough expe- who seek credibility,
rience ane knowledge to help others. And as well a3 o good physigue, in a trainer
when pecple would approach me with posi-

tive comments, or ask me what | was doing Bew, training clients isn't just @ meons ta an

JOMATHAM AMGELILLI

to achieve my ewn results, o light bulb ignit- end or a quick woy to moke cash, it's a pro-
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fession and a lifestyle for Angelilli. And forget calling him
"just a trainer”... Angelilli prefers the term "movement-coor-
dinating psychologically oriented lifestyle consultant". But
before you assume that he takes himself oo seriously,
Angelilli is quick to odd that he considers himself port moti-
vational coach and men-
tor._and part court jester.

"You have to moke training
fun for the average person,”
says the 23 year old guru,
"while making eoch client
work hard for the goals they
say they want fo achieve." Al
a client needs to do is help
Angelilli get a clear picture of
the body they are after, and
he'll go to work on designing
a way to make it happenl

Unlike some trainers, Angelilli
isn't the sort to stand by his
elients, staring off into space
as they do one more ill-con-
ceived rep on a MNautilus
machine. He believes in get-
ting his clients up and mav-
ing. "My philosophy is to get
the sedentary masses up and
moving, nob sitting  on
machines isolating individual
musele groups. The body is a
dynamic unit and while isola-
tion has its place for specific
development, what mast peo-
ple want is nice shape and
lower body fat. Moving while
training helps them do thail”

Own Personal

Angelilli uses a multi-discipli-
nary approach which consists
of yoga, circuit training, cer-
ohics, calisthenics, strength
training, stretching, Clympio
weightlifting and exercises
are multi-planar proprioceptive movements [balancing the
core — such as doing light weight squats on a balance disk].

So what makes a good trainer a great trainer in Angelilli's

If You Would
Like Faster,
More Dramatic
Results, Ask
The Front Desk
At Your Local
World Gym
For More
Information On

Hiring Your

Trainer

eyes? "l think being eager and hungry an behalf of your
clients is truly impertant. That means being excited for them
when they make progress and wanting to see them succeed
as much, or more, than they do. They may not know what
they can achieve, but because | do, | can see whal's in store

for them if they work for it,"

says Angelilli.

Ever energetic, Angelilli also
believes in keeping abreast of
current information, and cut-
ting edge technique, so he

p|[z|11'y' of

"Research has become my

does research.
passion lately, because it helps
me find new ways that my
clients can reach their goals.
Everyone prospers if | can do
that. Plus, fheres something
really amazing about turning

your clients on to healthy liv-

ing.

Clients may ceme in many
shapes and sizes, and come
into the gym each day display-
ing @ myriod of meeds, but
Angelilli eonsiders it his job to
field everything with groce
and aplomb. "My clients pay
good money for my services,
and if they need to ialk to
achieve better focus, that's all
o pert of how | define my role
with them.”

What's Angelilli's botiom line
as a trainer? " | think my bot-
tom line philosophy is that |
have to be the example that
these people don't yet have in
themselves when they look in
the mirror. IF | want them to eat
healthy, | better leok like 1 de,
or they won't hove any faith

that it's o good road fo go down.”

Success Stories:
- One man | train would never take his shirt off in public,



